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1 ABSTRACT

Concepts of livable smart cities and smart urbaswgn have developed as a backlash to urban sprawl.
However, these concepts refer to a romanticizetbiigsinterpretation of the “urban”. The productioh
“human spheres” livable and smart, where residiémtisidentity and feel “at home”, has become onéhef
visions of the cities of tomorrow. Initially puttm practice in suburban communities, conceptualizgd
private developers and designed according to te®nsg of New Urbanism the production of “human
spheres” is accomplished by tight regulations @nphysical environment and “declarations of covésian
stretching beyond the public realm into the contblpersonal lives. In the rationales of an “Urban
Renaissance” involving the regeneration of cityteenas art and cultural hubs the production ofrtan
spheres” as well as new forms of urban design anttra have been transferred to inner city areas.

The paper critically dissects the glocalized reglesif the Historic City Center of Vienna and stessthe
local implications of the “exclusivity” and the dusionary character of a culture-led developmerite T
future transformation of Historic City Centers asxed used functional centers of cities into “human
spheres” is questioned as the concept of livabdesamart cities is contrasted by the productionegfdmonic
and homogenized urban spaces.

2 “GLOOMY” CITIES AND URBAN FUTURES

The patterns of urban futures are laid in the €ipast. The urban form used to be a representafiarodes

of production and political systems. Visions on thban form were based on visions on the urbaresgci
urban life styles and shortfalls of previous urtexperiences. Conceptualizations of the urban foym b
modernism referred to the experiences of the glogrerindustrial city that did not match with the
requirements of the Fordist mode of production. Neehnologies, in particular the rise of the autbiey
were incorporated in the planning visions of thbamr futures of the industrial city, jettisoning hltoric
types and forms. A clear separation of urban fonstifor work, residential purposes and leisure as
remove the gloomy past of the historic cities. (bt & Sonne 2006, pp. 6)

However, change in modes of production and teclgyoio the post-industrial era as well as the faduof
urban planning according to the principles of modan gave rise to new visions on urban futures isigap
the post-industrial city. Homogenous suburbanizataf residents, work places and shopping malls
coincided with de-industrialization and the declofenner city areas. Now functionally divided esi with a
dominance of homogenous precincts as envisionedhby Modern Movement have become the re-
presentation of the gloomy city. New Urbanists “.ciied the lack of consideration of human scalehim t
products of modernists, and challenged plannersvige the rules of development to create andfegsard
vibrant urban places.” (Silver 2006, p. 179)

The new urban vision recalled romanticized childhaxperiences of urban life as well as idealized
representations of an urban life style in art (BukP95, Kohn 2001), or as Allen puts it, a visitwatt
“echoes ‘past’ traits that have seemingly been’ I0&llen 2006, p. 442). These narratives have bl
canvas to fabricate a past out of allusion and inadipn. Crystallized in the Movement of “New Urlism”

the visions have been transferred to inner citgvetbpment strategies labeled as “Smart Growtf{Uodpan
Renaissance”. Private developers, urban plannersuahitects committed to these efforts revivedixedt
used concept of urbanity, incorporating safetyanlmess and order (Kohn, 2001) by screening odt an
excluding any disturbance. Mimicking social andnethdiversity as well as diversity of uses has eréd
the nostalgic vision of urban life style, juxtapugithe socially and aesthetically homogenous sshurb
Historic City Centers the visions of a new urbaniset with the requirements of the gobalizing citisthe
macro level, the economic base of cities shiftedrff a manufacturing to an informational to a cuatur
economy fuelled by forces of global capital, intranal tourism, and the search for comparativenecuoc
advantage.” (Freestone & Gibson 2006, p. 35)
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Culture has become significant in urban planningjiarthe urban economy reshaping the inner citgasaby
cultural and symbolic economies. While the cultmabnomy fosters planning for the arts, the synaboli
economies were to increase the symbolic capitéhefities. The symbolic economy points at the lanh
feel of cities and the production of spaces andgda whereas cultural economy gains competitive
advantages by spill overs of the symbolic econohimne use of the local culture and the tangible @ssthe
intangible cultural heritage has become a prominegdns in positioning the city in the global masken

this line the production of Historic City Centessgrounded on both, global and local rationales.

It is not within the scope of this contributiontexckle the economic impact of the cultural re-piighn of
historic city centers. But what seems to be of @wmionportance in this context is to point out the
construction of narratives making up the canvaseoént urban planning and their translation intacpice.
The following sections are aimed at critically exaimg the convergence of visions referring to aseiized
urban history conveyed by New Urbanists and thelpresentations in Historic City Centers. Impodimng
romanticized visions faces the challenge “not jusstedesign ... but to tackle the problems of the old
urbanism, and to reintroduce viable community foim®xisting urban areas.” (Ward 2006, p.192). The
means applied to impose such visions reveal coberdretween public and private planners alike.
Regulations on the visual coherence of the enwsloambience of the “Historic City” are increasingly
tightened. When the production of the “HistoricyCibecame part of a symbolic economy and a means to
position the city as a cultural hub in the globarkets, the cities’ culture became commodified. Eoesv,

not just the culture, but the vision itself has drmae capitalized and globalized. Ideas, concepts and
realizations deployed by New Urbanists are comnmedliproducts, marketed and exported worldwide, and
the same holds true of the revival of Historic Gdgnters (Ward 2006). When the cultural heritagéhef
city is used for the city’s symbolic economy arglgtobal re-presentation, cities take advantagbefocal.
However, by making use of the local culture as amseof translating the idealized visions of higtanity
centers into reality, the product “Historic City iiéer becomes globalized in terms of re-presentiegdcal
cultural heritage in Historic City Centers. “Culdiurbanism ... ... has moved on, detached from theepla
itself ... the essential character has become leddems local” (Ward 2006, p. 284). When the vistin
Historic City Centers was put into practice and opwdified, urban culture and cultural heritage were
removed from their historic conditions. Culture lezome an image, a re-presentation of culturegdedi

to foster the consumption of culture itself.

Means of imposing the visions of Historic City Genstin particular concentrated on visual strategiefirst

in order to preserve and protect the visual coleeresf the Historic City Center, and evenually shgt
towards displaying and performing the imposed wisibhe Modern Movement intended to re-shape the
urban form according to the urban functions. Whea economic base of the cities shifted “from a
manufacturing economy ... to an informational econpemd from an informational economy to a cultural
economy” (Hall, 1998, cit. in Young 2006, p. 55 ttity itself or, at least, what is constructedhaspast by
the present has become the economic base andaithecprthe commaodity of the city. The visual praitoe

of the historic city center is extended to the rentity. The means applied to translate the idedlize-
presentation of the Historic City Center into rgatio follow two rationales of the cultural re-prarion:
The production and performance of the envisioneluie of Historic City Centers and designing out
anything not coherent to this vision. Types andanf®iof historic city centers have moved into theutoof

the post-industrial city. In the rationale of syrib@conomy the types and forms of a romanticizeable
Historic City Center have become an urban functibime uses and functions in the city center are now
following the urban types and forms.

On analysing the impact of the new urban visionhs,Hlistoric City Center of Vienna serves as an gtam
of how the functional center of the city is turnimgo a product - a commaodity of the city. The meanh
production just as the production of the local analt heritage cannot be considered as a backlasistry
but as a further development of globalised modesprafduction. In this line glocalization becomes
globalized. The vision of a livable and vibranyaienter itself has been made a commodity.

3 THE ‘COMMODITY’ HISTORIC CITY CENTER OF VIENNA

The city center of Vienna, the capital of Austrieflects the city’s entire history. The politicalcheconomic
power in the country as well as an abundance difitectural symbols tied to Austrian identity andtpaof
the symbolic capital of the country are concentratieere. Vienna’s historic city center — unlike the
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downtowns in many US and some European cities dmmasined the social and functional center of the
entire city.

The cultural re-presentation of the Historic Citgrifer goes back to the time when Vienna developdtiea
capital of the Austrian Hungarian Monarchy, an emgomprising more than 50 million inhabitants.tiAdt
time the financial and cultural capital of the erepivas concentrated in the city center. The imppa#ce
located there was surrounded by prestigious palafc® noble families and the gentry. Re-presemand
the production of culture have been an integrapag in urban planning of the Historic City Center
centuries. Attracted by Vienna as the uncontestédral capital of the empire, composers such agavtp
Beethoven, Johann Strauss and his sons, Schuloliini$erg, Mahler, or painters like Schiele or Klimt
appreciated and benefitted from the creative miliduthe city favoring the fine and performing arts.
However, with the end of the Austrian Hungarian Mahy after WWI and finally after WWII, Vienna
shrunk to the capital of a small state with abouatiion inhabitants and the cultural production\dénna’s
glorious past was history.

Still, the visual representations have remained laexbme the narrative the cultural re-productiorthef
Historic City Center is built upon at the beginniafjthe 21st century. The cultural re-productionttod
historic city center followed the notions of thexgyolic economy. ‘Vienna the imperial city’ or ‘Viea the
world capital of music’ became the unique sellir@ings of the city. By imposing these narrativestbe
Historic City Center converging policies set ineeff by the private sector and the city adminigtrati
unfolded. In contrast to a privatization of the julealm, in the Historic City Center of Viennavper
relations are continuously shifting towards thetiitngonal networks of the municipality, becominget
major player, developer and investor in the prodactf the meaning, the narrative and the affetteched

to the Historic City Center. The means applied txomplish the vision indicate a programmatic
convergence between the concepts of New Urbanisinregulations enacted by the urban government.
Power and control are increasingly exerted ovadeess, private entrepreneurs and private devetoplée.
Visual strategies and aesthetization of the putdamim have gained power over needs and demands of
private developers, investors and entrepreneudshave extended over time and space. From proteatid
preservation their objectives have moved on toptioeluction of ambience and emotions. The produation
the ambience is accomplished by tightening andredipg control over the visual coherence of the diist
City Center. Since regulations are put over thelpcdon of ambience but not the uses, options sed
down and give way to new uses taking advantagheohew urban form. Like Evans puts it: “Architeetur
statement and form over function and the vernacdglaherefore a compromise which State and cultural
institutions are willing to make, despite the ‘danghat the cultural status symbol can shift thelessis
onto the building and its symbolic meaning to ardegvhere what is inside hardly seems to mattetl.at
The same could be said of the branded city as dewhand the annual or all-year-round festival EiffEvans
2006, p. 207)

Making use of the cultural and symbolic economia growth engine of urban redevelopment strategees
expansion of cultural institutions is implicitly @rexplicitly fostered in the Historic City Centeutblimits
options for other uses. Spill overs include relasedvice industries and cultural institutions. Grdtled
development is imposed not just to foster the sitydltural economy. Staging and performing urbatuce
closes down options for the use of public spacest, g§s cultural strategies are used to preventaunyh
urban experiences. By imposing regulations on pvesgthe historic ambience of the city, just asyiding
a visually coherent and mixed-used city centeranrtinctions not following the envisioned form hdezn
hollowed out. The new urban functions follow thei@ns of the historic urban types and forms.

3.1 Visions by re-narrations - from shaping the urban 6rm to shaping ideas and emotions

The transformation of downtown areas into cultesidscapes is initially based upon the hegemony of
visions by urban elites such as architects andrupt@nners. The production of cultural spaces cefl¢éhe
negotiations on the use of space. (Zukin 19955p) In downtown areas where the symbolic capited of
city or an entire nation is concentrated, the caltproduction of the space refers to high cultiitewever,

to a lesser extent, producing, but even more splaiiing and selling the heritage of high cultuzatéires
the expansion of museums, the re-definition ofuralt institutions and uses and the production &f th
ambient qualities of spaces. The production of lual landscape implicitly and explicitly enforce®oral
policing of values and ideas. A road map from ptaisproduction over the production of ambiencehi® t
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production of life styles, ideas or beliefs seeingnfolds. The designation under ‘criterion vi'sasiates
“directly or tangibly” the setting of the HistoriCity Center “with events or living traditions, wittdeas, or
with beliefs, with artistic and literary works ofistanding universal significance.” (UNESCO 200830)
Under this declaration Vienna was acknowledgedte.ge the musical capital of Europe.

In this line visual strategies are not only a meahprotecting and performing urban culture butdufar
producing emotional spaces referring to living ttiads, ideas and beliefs. Aesthetics is strongiigdd with
sentiments and therefore aesthetics and visudégies are powerful instruments to evoke emotidngin
(1995) points out that the symbolic economy targetisonly the look but, similarly, the feel of tldies.
Allen (2006) examines how ambient power “works .rotlgh the experience of the space itself” (p. 442)
when power is re-presented by visual strategiest $oprisingly the Declaration of Covenants of
Celebration cites Winston Churchill: “We shape buildings and our buildings shape us” (The Celetnat
Company 2003, p. 29), asserting the claim not emlghape and control the design of the public rdaim
also to shape the individuals’ minds and emotidtiee new urbanist ... paradigm challenges not ong th
prescriptive design standards and regulations gawgr... design but also the implicit values.” (Wa@06,

p. 181) Imposing a vision on urban culture by usimban design incrementally evolves as a means of
designing emotion and values. Incorporating emetiand values into urban planning has become arvisio
on urban futures. In this line notions of New Urisamand re-presentations of historic city centersverge.

4 MEANS OF THE CULTURAL REPRESENTATION OF VIENNA'S HI STORIC CITY CENTER

When urban futures focused on the revival of histoities, the visions were grounded in historictenial
provided by romanticized narratives on historidesit created either by literature or the fine afswever,
the visions incorporated both: A visual represéntadf the historic cities just as a romanticizetlan life
style, imposing the narrative of a livable city.tNoirprisingly, visual strategies in particular ptéml by New
Urbanism were to render narratives and urban reemtations of a ‘livable city. “New Urbanism
[concentrated] on design as an end in itself taterévable and cohesive communities.” (Ward 2G0d,89)
Visual strategies were intended as a means oflatans the values of the romanticized urban lifessiynto
practice. The implications of urban design, howewsgant imposing regulations on the visual cohexanmc
what was envisioned as the new old livable histortg. Regulations on the visual coherence evolrsd
predominant means of imposing visions on urbanréstyust as future urban lifestyles. Conceptualired
charters of covenants adopted by New Urbanist camities, regulations on the visual coherence haes be
transferred to the cultural re-production of higtaity centers. While in historic city centers iaging visual
strategies faces the problem of interacting with dlveady given, the means applied converge withettof
privatized New Urbanists suburban communities.

4.1 Urban design — From Landmark Preservation to the poduction of ambience

The cultural re-production of cities has evolvedr@mentally by the enactment of historic preseovatAs
Zukin (1995) points out, laws on historic preseimmtwere extended horizontally and vertically otiene
and space and the same holds true of the HistdtycGenter of Vienna. From public buildings regidats
expanded to residential areas and were increasexglsted over residents, private entrepreneurgandte
developers alike, primarily aimed at creating ac#meambience. The regulations developed at thet @n
the 19th century by establishing zoning codes tiliigithe maximum height of the buildings in the tidigc
City Center. Introducing zoning codes synced wlith last monumental construction activities thahaged
the historic fabric of the Historic City Center the second half of the 19th century. At that tirhe t
fortification of the Historic City Center was densled and the vacant land was turned into a preatig
boulevard — the ‘Ringstrasse’. The “Ringstrasse’ wasigned as a ‘Gesamtkunstwerk’. Re-presentative
governmental buildings and cultural institutionscls as museums, theaters and concert halls ebidbles
cultural landscape.

The idea of a “revival” of a Gesamtkunstwerk comsonce again, when the recent regulations on and
investments in the Historic City Center are brouglgether. For 70 years, until the 1970’s, the dtistCity
Center was not affected by further regulations,epkcthose of Monument Protection and Landmark
Preservation. The Monument Protection Act was hssel923, originally “automatically” protecting
cultural buildings owned by the public, i.e. gowaental institutions, the city or the church. Wamdaes
were replaced by contemporary architecture of 8%0% and 1960's.
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Starting in the 1970's the urban fabric of the blist City Center was increasingly placed under a
preservation order and protected from influencemofiern architecture. The regulations establishwces
then display a tightening of control over the HigtdCity Center, a downscaling of control and ateasion

of the area affected by control on the visual cehee. In 1972 the Amended Law on Old Town
Conservation was passed. A further amendment i8 ¥9iabled the Landmark Preservation Board not to
protect just a single building but an entire gradipuildings if designated as a valuable histanimt, modern,
architectural - ensemble. The entire Historic Cignter has been designated as a ‘protected zone’,
comprising about more than 1.700 protected strasfur.200 of which residential. With the establishtrof

the protected zone, power has shifted from propewygers to the city authorities. Any alterationstioé
physical structure of the buildings within the dgsited area have to be assigned to planning commess,

in particular to architects and art historians.

The zoning codes regulating the maximum heighthef buildings in the Historic City Center have been
refined by limiting the maximum height of each widual structure to the present status quo, orlilyina
aimed at closing down options for investors, buiidowners and developers with regard to convesitigs

into additional residential or office spaces. Imi&dn, the open spaces (courtyards, green spagdsh the
single buildings have become subject to protectidrich does not only refer to the building fabtseif but

also to landscaping. Since the most recent amertdmdsic parks have been designated as landmarks as
well. Under the laws of monument protection pubpaces like the lawns of the public gardens hagerhe
“privatized” by the public sector.

With the Amended Law on Old Town Conservation th& Town Conservation Fund was established. Thus,
additional expenses resulting from repairs andgovegion measures required by Landmark Preservatien
co-financed by the City. The distribution of furtuss steadily increased over the last years, makimgity
one of the most prominent investors and stakehelidethe Historic City Center.

In 2001 the Historic City Center was designatetVasld Cultural Heritage, implementing another lapér
control and protection and expanding power androboter the visual coherence to the entire citye Tore
zone of the World Cultural Heritage site is surrdeah by a buffer zone extending into the adjacesttidts.
Regulations on preservation were supplemented kgnsef display and performance when sight axes and
sight lines were incorporated. Sight axes and kst providing undisturbed views of the HistoriadyC
Center are now determining urban development piot over the entire city. New developments lilaav
office centers and high rises have to be adjustedrding to these sight axes.

Aesthetics always has been used also as a meagpsenting power and provoking emotions. However
ambient power even implies an obtrusive re-presientgAllen 2006). In the case of the Historic City
Center, the city could take advantage of the atsthand ambience provided by the architecture dfither
re-presented the power of the court, the nobitig, church and the bourgeoisie, firstly, by preisgnand
protecting the ambience and secondly, by puttiegstiiting of the ambience in perspective. The $tafh
protecting and preserving the setting of the Hist@ity Center towards its performance was achidwed
introducing an additional layer of regulation. Tltighting Masterplan for Vienna was passed in 200@uts

a comprehensive lighting concept over the City €emegulating not only the design of the streetda but
also the way a structure has to be illuminated. Nlewninations have to fit into this concept, linmi
individual options. The Lighting Masterplan as wadl stricter regulations on aesthetics, visual it
and ambience demonstrate, as C. M. Boyer putthig, .. organizational power of planning regulatiansl
design controls that can turn the material fornthef city to any successful ... magic showwhere illusion

is produced ...” (Boyer C. M. cit. in Miles and Mile2004) Following the notions of ambient power as
conzepitualized by Allen and exemplified for BeldirPotsdamer Platz, is pointing at a convergence of
privatized public space and the public realm inrivii@s Historic City Center. ,What goes on in suphces,
how they are used, is circumscribed by the desiyout, sound, lighting, solidity and other affeetimeans
that can have an impact which is difficult to igelayet nonetheless powerful in their incitements a
limitations on behaviour.” (Allen 2006, p. 445) Armabt power is excerted by the ,character an urlediing

- a particular atmosphere, a specific mood, a ceféeling - affects how we experience it* (Alle@ab, p.
445). The design of spaces and emotions convergesteetches into individual behaviors and feelings
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4.2 New Urbanism in the Historic City Center

Refining standards on the visual perfomance of Kistoric City Center indicate a programmatic
convergence between the concepts of new urbanisihmegyulations, enacted by the urban government. As
an example, excerpts of the Declaration of CovenantCelebration, FL, USA, are compared with those
regulating the ambience of Vienna's Historic Citgriter. While the city center of Vienna stands foz t
public realm of historic downtowns, Celebrationnsts for a prototype of a privatized community, dasd
according to the principles of New Urbanism by tBesney Company. In both the production of
homogenized spaces by aesthetization, visual coitipand controlled diversity has become overwhafmni
and the force of law (Zukin, 1995, p.123f.) by arem@ll design concept. The Design Guidelines adbpte
the Celebration Company: “The Community derives utique character from a mix of compatible
architectural styles and from the cooperation tfBalilders and Owners in upholding minimum design,
landscaping, and aesthetic standards” (The Celebra€ompany, p.22) comply with the UNESCO
evaluation of the World Heritage “Historic Centefr Wienna”: “... building on medieval tradition and
developing into an instantly recognizable Austriarm of Baroque culture, a Viennese Griinderzeitridi
and a Viennese modernity, all of these styles mgpio meet the challenges of a Gesamtkunstwededan

an overall design concept.” (ICOMOS 2001, p.1)

The “maintenance” of the so homogenized and heganambience is accomplished by the commitment of
the individual property owners. This involves thgpaarance on the outside, such as the paintingeof t
buildings, porches and plants, and: “This ... appliedo the modification of the existing buildingsjthv
special attention paid to the preservation of thevard appearance, character and style of theibgiland
in particular its scale, rhythm, proportions, teglogical equipment and colour scheme...
(Stadtentwicklung Wien, 2006, p. 101) for the HiwtcCity Center of Vienna, paralleling the requiems
of visual coherence adopted by Celebration Compahy:prior approval is necessary to repaint theesat
of existing structures contract, using the mosemdly approved color scheme or to rebuild or restmy
damaged structures in a manner consistent witlpltres and specifications most recently approvedtich
structures. Generally, no approval is required iark done to the interior of a structure; however,
modifications to the interior of screened porchetjos, and any other portions of a structure igsftom
outside of the structure do require prior apprévdlhe Celebration Company, p. 23).

By conceiving a community or a city as a “Gesamgtwerk”, options in the public realm are gettingrmo
limited. The power of aesthetics is imposed ondhgre neighborhood and downscaled to regulateyever
single detail of the visual coherence. When in ghgatized community of Celebration: “The Celeboati
Company is entitled to reserve rights of architesdteeview and control over any portion of the Resitial
Property...” (The Celebration Company, p. 23) and He.tesign standards and architectural and aesthetic
guidelines ... govern new construction and modifmadi to Units, including structures, landscaping ...”
(The Celebration Company, p. 5), the regulationsttie Historic City Center of Vienna are seemingly
compliance, however, justified by the urban culture

According to the evaluation of the UNESCO, the #éfiist City Center of Vienna is perceived as a “cudtu
landscape” (ICOMOS, 2001, p.3) and review and abraffect any portion of it. Design standards and
architectural and aesthetic guidelines govern nemstruction and modification, including structuresd
landscaping: “All architectural intervention prdigdin the historic city center] are primarily euated and
reviewed by Municipal Department 19 (MA 19) - Argdture and Urban Design. This relates to new
structures, additions and refurbishments inclugirgg penthouse or loft projects, shop entrancegrasing
installations, windows replacements, etc.” (Stanteklung Wien, 2006, p. 99)

Contrary to privatized public spaces and commusitiower and control over the Historic City Ceriter
increasingly concentrated in institutions of theycgovernment. However, like in privatized urban
communities, power and control are delegated todsoaf architects and preservationists like artohians
who are the real stakeholders in the Historic Cignter as well as in privatized urban communitieghe
Historic City Center the afore mentioned projeasen if small-scaled like “window replacements” are
inspected and evaluated by a board of at leastboheven up to seven architects and one art hastori
(Stadtentwicklung Wien, 2006, p. 99), similar tee thower relations in the community of Celebration
designed by the Disney corporation: “The Board dugsointed an Architectural Review Committee which
has assumed jurisdiction over matters within trepemf the authority delegated to the Associatipihe
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Celebration Company. ... ARC [Architectural Review n@uittee] members need not be Owners or
representatives of Owners. The ARC may, but neet mezlude architects, engineers, or similar
professionals.” (The Celebration Company, 200344.) Needless to say, owners or their represemtsti
tenants, or entrepreneurs are not intended to Imeberes of the review boards nominated by the Muaicip
Department of Vienna. The private sector has begmaneuvered and has to subordinate. However, the
means and measures deployed by the city authodtiesot differ remarkably from those, set in effbgt
private actors in privatized public spaces.

5 RE-SHAPING THE COMMODITY

By re-shaping the commodity ‘Historic City CentefeWna’ visual strategies and aesthetics preferaing
visual coherence of the historic ambience of thg designed out any new developments. Arduous
procedures exerted over applications on modificatio the historic building fabric resulted in urtagties
about costs and unpredictable delays in approvindifnation requirements or rejecting projects.thre
designation of historic preservation districts, woly moral but also legal power is exerted on prop
owners, “to remain in or restore an areas chara@eakin 1995, p. 122), “...the revival of historigges and
form became a matter of doctrine.” (Hebbert & SoB8886, p. 9) Not surprisingly, construction actestin
the Historic City Center of Vienna shifted to srsdhled refurbishments in the interior of strucsurd
study of applications for construction schemes cotetl for the years 1998 to 2002 revealed thatobut
2.100 applications just one referred to the cootitn of a new structure. However, applications the
remodeling of the interior primarily included meessiof modernization, improvements of the floompta
enhancing the “prestige” and “design”. (Blaas 2803, pp.19)

Increasingly planning in, and of the Historic C@gnter shifted towards creating ambience and dispga
and performing the ambience. Means of displayirdy@erforming the ambience have been stretched lbeyon
the borders of the Historic City Center, now afi@gtnew constructions of the entire City, provokitgays
and downscales of new projects. The planning histbrre-development projects reveals the negotatio
between investors’ interests on the one hand amgévailing ambient power on the other hand. Quatto
least six planned high-rises in three redevelopmenjects within the sight axes to the HistoricyGtenter
four had to be abandoned, projected building heigptto 100 meters were downscaled to no more&Ban
meters. The effect of the proposed buildings onvibers of the Historic City Center was one of tieatcal
issues in the debate on the project. In the eraleffect on the views determined the appearandbeof
buildings, but the controversy also caused conaliderdelays. Negotiations on the visual appearance
developers’ interests amounted to 10 up to mora tha years, including the eventual withdrawal of
developers from the projects (Hatz 2007). It becoriear that the production of the ambient qualivé
spaces generates a filter for the uses of the sgtracting urban functions coherent to the antlgjeality
and excluding those that do not comply.

5.1 Urban functions follow the urban form

The production of visual coherence and ambiencehia@srepercussions on the function of the Historic
Center as the political and economic center ofQlig. More than 100,000 employees (13% of the entir
workforce of the city) have their work places i tHistoric City Center. With about 40% of the emiiity,

the Historic City Center shows the highest conegiain of work places in finance and insurance lesses
and 19.000 employees of government institution8427 the entire city) are concentrated there. Hawev
by imposing the romanticized vision and narrativesthe Historic City Center options for enterprisesl
businesses to remodel the building fabric accordntheir requirements are closed down. Togethdn wi
limitations to adapting apartments for office usgsecific land-uses and city functions the posiidrithe
Historic City Center as the prime location of wddqes has weakened. While for the entire City adfriviia
the number of work places has increased, in theoiitisCity Center the respective numbers have dedli
Banks, insurance companies, and governmental ssrviecord the highest losses compared to the other
districts of Vienna. At the same time the adjagetis have experienced an increase of employd¢hesa
economic sectors (Hatz 2007).

However, as a matter of prestige the headquartefsanks, insurance companies and other enterprises
remain at locations within the Historic City Centetile their back office facilities, organizatidlyaas well
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as spatially, are outsourced and decentralizedagBéa al. 2003). Prestige and representation havente
the highest prized amenities of the Historic Cign&r and are attached to the ambience that isipeod

Governmental institutions follow the trend towaeddecentralization of typical city functions reirded due
to the outsourcing of real estate management digploperties. Whereas from 1991 to 2001 in théren
City of Vienna nearly 18,000 additional work pladegjovernment institutions were generated, thdédfis
City Center lost more than 2,200 work-places amdadfjacent districts in the World Cultural Heritdmdfer
zone another 2,200. This trend has continued inydaes following 2001 by the decentralization oé th
Ministry of Finance, the Ministry of Justice, the@mercial Court, the Archives of the City Adminégton,
the Patent Office, Vienna Health Care Office aral@iistrict Court of the Historic City Center itself

The new uses replacing the former governmentalifmme underline the new strategic role of the céwter.
Hotels, apartments and international retailers tatteantage of the value added by symbolic economies
However, aesthetics and envisioning a walkableddisCity Center have prevailed over economic iesés.
When the Patent Office moved out, the complex wgspaesed to be converted into a hotel. But the
developer’s intention of providing car access t® Iiilding was denied in favor of a pedestrian zdre
developer eventually withdrew from the hotel projaed the former Patent Office complex was re-desig

as a residential building, offering luxurious ugscapartments.

5.2 Glocalized culture and globalized retailing

Re-presentations of urban culture are inextricdbiked with the notions of the symbolic economy.
Performing urban culture in public spaces pointthatcapitalization of urban culture and urban-difges.
Cultural re-presentations were to attract a pagungjence (Zukin 1995, p. 106). Imposing an idedlzdan
vision on a place implicitly and explicitly aims iacreasing property values, “...as Kunzman (2004put.

it: each story of regeneration begins with poetrgt ands with real estate”. (Evans 2006, p. 207)

The synergies of the symbolic economy with the tedipation of urban life-styles and the commodifica

of the ambience of the public realm materializéhi main shopping district. The globalized homogation

of retail landscapes has gained competitive adgasteby the controlled diversity of cultural urban
landscapes. Recycling historic buildings for refaitctions is the city planners’ and property depeks’
response to the standardization in the retail sygte’'Brien and Harris, 1991, p. 111), even thoughhs
recycling has become a ‘standardized product’ & rbstructuring of retailing in city centers woride
(Zukin 1995, p. 22). Vice versa, creating the visad mixed used city centers implies re-presentstiof a
culture of shopping. Suburban shopping malls “...roithie appeal of old fashioned downtown areas. They
link higher density housing with office and retgidace, all unified by architectural cues that euvbieeturn

of the century ... the new multi-use malls includgcefspace, libraries, housing, or hotels.” (Kol@®2, pp.
74)

The old fashioned downtown areas, however, apprtaelconcept of shopping malls, following the vigio

of controlled diversity, mixed or multi-use city rders and the logic of ambient power. The cultueal
presentation of the city center provides an adegaatbience for — not consumers — but flaneurs.adbt

the facades of the buildings but store fronts a#f hneve become the focus of landmark preservation.
Imposing ambient power has shifted from the privat&repreneurs to the city authorities. A shoppirail-

like ambience of safety, cleanliness, and “the kgt lightning, the polished surface ... and enticing
displays, where no ... can disturb the illusion ¢faamonious world” (Kohn (2001, p.76), has been isgub
on the Historic City Center by multiple and refinaglers of regulations, more and more followinggid¢ of
display, inclusion, incitetement and seduction.t@al re-presentations are in synergy with thetedipation

of the public realm. Even though the historic appeee and design of the facades are regulatedddieis
not hold true of the uses “behind the historic &@si. Increasing property values forced traditiaegdilers

to move out. They have been replaced by internalticetailers, who gained competitive advantagethby
use of the historic ambience provided by the urpkmners. In the main shopping district the busines
segment “Fashion & Style” involving comparing prothiwith a certain emotional and personal value lik
clothing, accessories, watches, jewellery and lyeprdducts goes up to 70% of the premises, more tha
80% operated by international chains (Hatz 2006hdible and intangible means of cultural repregmms
have included functions with higher rent paying amfpes. Options in terms of a variety of shopping
amenities were limited and replaced by a multiplicf standardized products provided by chain store
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However, standardization and homogenization aguiied by a simulation of variety through the pcttd
facades.

5.3 Narratives and cultural glocalizing of the public realm

The narratives imposed on the Historic City Cemédlect the idealized vision of life-styles of tiigban
elites: Visual Coherence and aesthetization, ctetraliversity by providing a sphere of opennesd an
accessibility in a romanticized historic ambienCiee canvas of the grand narratives as “Viennaintperial
residence”, “Vienna, the world capital of music” ‘dfienna, the city of connoisseurs” provides therato
justification of enforcing the cultural represeidas of the urban elites in the public realm of tistoric
City Center.

Since the 1990’s cultural institutions, such as eouss, theaters or concert halls have expandedein th
Historic City center, increasing the hegemony ghhtulture. Cultural institutions “occupy spacetthrght
have been used in other ways” (Zukin 1995, p. 1dBeaters and Opera Houses are re-dedicated to
performances of the high culture and public spaaes designated as “art places”. In 2000 the
‘MuseumsQuartier’ was opened. The complex was luithe second half of the 19th century as extensio
of the imperial palace, including the stables @&f tourt and a palace of an aristocratic family.htite end

of the monarchy in 1918 it lost its function andswesed as an exhibition hall for national and ma&onal
fairs. By re-interpreting the historic ambienceeaf the 10 largest Museum complexes world-wideleen
realized exclusively with federal funds and investits by the city.

Ambient power and cultural economy are intertwia@d prevent other uses. New cultural institutioageh
been established behind the representative faa#diesmer palaces of the court or the nobility,elikhe
‘Haus der Musik’, primarily aimed at displaying tiheritage of high culture. The ‘Sisi Museum’ or the
‘Figaro Haus’, all established after the turn df thillennium, indicate the power of the narratiiegposed

on the Historic City Center. In particular the éaftjust one of the numerous apartments the compose
occupied during his life-time, for the reason afkiag any original artefacts relating to the congross
designed by a “virtual performance” of Mozart's gemn In addition, the ‘Theater an der Wien’ closdttie
borders of the Historic City Center was re-desigdatrom a musical theater to an Opera House, in
reminiscence of its early days, when Mozart himael$ performing there. Re-presentations of higtucel
re-present the narrative imposed on the Historig Center.

The marketing of Vienna as “Imperial City” or “WdrlCapital of Music” transforms the cultural prodoat
of the city. Events have become important instrushéna city’s symbolic economy. A prestigious stad a
cultural landscape provides a suitable sceneryp&yorming events on the stage of the re-presestati
cultural landscape, the event is marketed by tharufandscape and the urban landscape is markgtie b
event. However, a growing number of events incre#ise occupancy of public spaces where the evekes t
place. Public space is taken away from the puhltd$returned as a commercialized controlled adéred
experience.

The square in front of the Vienna city hall prosd=vidence of how public spaces are increasingipieg
transformed by translating the narrative with thgiand intangible means of culture into practiem the
construction of the square in the second half ef 1Bth century up to the 1970’s the square wassg bu
intersection of roads. In the 1970’s cars weregiesi out by establishing a pedestrian zone. Sinee t
1980’s the square has continuously been transfoimteda stage of performances and events. Today the
square is occupied by events and festivals or oispepreparations all year long. However, for dsen
involving many private businesses like the Chrigtmmearket or food stalls at the open-air opera féstival

in summer, space has to be rented by the busimassre. Public space is commercialized — by theipubl
using means of (urban) culture. Needless to adayrezrcialized occupations of public squares have bee
expanding over time and space.

The re-design of the public square of “Karlsplataiicates how globalizing local culture is re-diegt into
local planning. “Karlsplatz” is one of the busiagjuares at the southern border of the Historic Cénter.
Its ambience is marked by a loose ensemble of ralilsymbols tied to the Austrian and Viennese Histo
like the “Musikvereinssaal”, where e.g. the “Newar's Concert” takes place and is broadcast — trerat
exported — worldwide. However, “Karlsplatz” is alaamode of public and private transport and “Kdalg3
is notorious as a center of the rough edges ofnitsbaAfter WWII the location used to be a centébtack
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markets and in the 1970’s a lively drug-scene éistad there. The re-design concept explicitlyiied the
re-interpretation of the square as “art-place Kdalz” and was supposed to “re-create equally tracive

and safe urban space.” (Stadtentwicklung Wien 200633) The project, aimed at improving the “apipga
appearance” by refurbishing surfaces and parks, eseaspleted in 2005. However, the drug-scene has
remained, occupying the public space of an undargiqassage leading from the square to the subway
station. Eventually in 2008 the project to re-dedige passage was launched. By re-interpretingakseage

as art passage a new lighting concept and theagligglart and art installations is to provide arb@nce
attractive to “flaneurs” and reduce spaces evokimeasy feelings and fear. Shop owners will haveatrate
their stores to make room for re-presentations wfure. Cultural symbols are intentionally used for
aestheticizing fear and making the area less &tteafor drug-dealers and addicts. By visual sgege like
aesthetics, display and lighting ambient powerxsried and imposes a gate of inclusion and sedyctio
following the rationale of compliance to cultura-presentations and those whose culture is re+uezke
Implicitly, the place becomes less pleasant fos¢hwhose culture is not re-presented and thus @esdlu

Looking at the issue of urban futures and livakleeg raises the question of whose urban futures ar
becoming to be re-presented by whose and whatngsia livability. In the concepts of New Urbanismst

as in the revival of historic city centers livabjlis a construction of an imagined past (and fbgsan
imagined future). In this line imposing a visionlm&bility by the construction of an imagined pasplies

its exclusionary character when it excludes andllgtes those not sharing this vision.

6 LIVABLE CITY CENTERS OR EXCLUSIONARY ENCLAVES?

The re-narrations of livable communities by condians of an imagined past are displaying a cliear of
exclusivity. Communities designed according toghaciples of New Urbanism materialize the middizss
vision of livability. These values are mediatedtbg concept, the urban design and the chartasvehemts
adopted by these communities. When the propondniew Urbanism recall the concepts of the Garden
City deployed in the 1920s, the Garden Cities’ fabagenda was aimed at protecting residents frorthe..
social diversity inherent in dynamic urban enviremis”, ... “safeguard social homogeneity” and proviae

barrier against the encroachment of deterioraiedjhborhoods.” (Silver, 2006, p.189) Still, the
exclusionary character of communities and urbaghi®rhoods is regulated by the real estate mafket.
real estate market evaluates the re-constructionideélized urban histories as the highest prized
commodities. In historic city centers symbolic emmies by referring to and promoting of high culture
present the visions and values of the urban ditelscoincide with the re-construction of mixed-ubeable
urban environments

Since the end of WWI the Historic City Center oEXha continuously lost resident population. Inipakar

in the second half of the 20th century spaces dsidential uses were increasingly occupied by urban
functions with higher rent paying capacities. Tegresentation of a mixed-used Historic City Centas at
risk and called for establishing another intangitdger for re-constructing the imagined past. The
designation of the Historic City Center as a prdcresidential area prevented further conversmis
apartments into office spaces. Even though theowisif a mixed-used old fashioned downtown was
considered worth preserving, the regulations ptistgdenants and owners were loosened. Rent régusat
were lifted, coinciding with the commodification the cultural landscape of the Historic City Center
Today, the real estate market creates another fiiteugh which only urban elites can pass and niotge
the high-end apartments in the Historic City Cenférese apartments which can be traced back waftird
the nineteenth-century were constructed to meeexipectations of the bourgeoisie and still relagd 1o

the tastes and demands of today’s high-end residlemtarket, especially when it comes to size and
amenities. By protecting and performing the amhbgeoicthe Historic City Center, its position as tienter

of the urban elites is protected and even accesduatcordingly: The average size of the apartmanise
inner city exceeds the mean of the entire city tyud one third: 104 square meters vs. 71 squarermeéthe
average gross income of an employee living in tineri city in 2005 was more than double (122%) tkam
for the city’s inhabitants as a whole and nearlicéathe income recorded for districts with the Igtvgross
income. The percentage of university graduatesdivn the inner city is three times higher thantfoe total
city population. Almost a third of the inhabitamtger the age of 15 living in the Historic City Cenin 2001
had a college degree. The city mean for this gneap barely 13%. Limitations on further conversiarfis
rooftop apartments gate the already present edite$ increase the intangible values of prestige and
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exclusivity attached to their apartments and egutiached to their residents. By strengtheningctiiural
hegemony of the urban elites their life styles wamgosed on the public realm of the Historic Citgrer.

7 CONCLUSION

Visions of livable cities and urban futures areiafale. In particular they incorporate experiencegloomy
urban pasts. The conceptualization of modernisrh witclear separation of urban functions gave way to
visions of the livable post-industrial city. “Andreasingly leisured society with more time and weat its
disposal now expected cities to offer more leisamd cultural diversion. And the consumption thatyth
generated could be captured to create a new ecorfwase for deindustrialising cities. The resultagiv
attractions also recycled the redundant spacdsedhtustrial era.” (Ward 2006, p. 277)

However, the new visions of urban futures whenrrefg to idealized urban pasts comes with serious
considerations on imagined urban futures. Evenghdwaving in mind the shortcomings of planningafisi
conceptualized by modernism, post-industrial visian urban futures are not grounded on a general
masterplan for the entire city but rather provide-$tyle based conceptualizations of fragmentduamr
neighborhoods and communities. The fragmented ngiatansists of planning in and of new urban centers
such as edge cities, suburban life-style commumitestoric city centers and redeveloped brownfalehs,
interconnected by the canvas of grand narrativeserdas the modern city stands for the proponerds an
architects of modernism like Le Corbusier, CostdNimmeyer, the New Urban City stands for Walt Disne
and the Disney Corporation — building the narratdemes Rouse, festivalizing and exporting the dowm
redevelopment model of Baltimore (Ward 2006) ancamjuand Plater-Zyberg, the proponents of New
Urbansim. The common denominator of the represgatabf the new livable city is creating a narratof a
romanticized vision of an urban past and selling arporting the vision. However, the visions onairb
futures coincide with the new strategic role ofesitin the globalized economies. Cities should Heatore
and a cultural hub, assets important in city mangeand as the cities economic base. In this lis®rs on
urban futures itself have become a capitalized codiy

Finally the question on urban futures has to tagklth the contradiction of envisioned urban futuessl
urban reality. Livable life-style communities stilely on car-dependency and New Urbanism rather
reinforced suburbanization (Silver 2006, p193)ll,&tuburban lifestyles are regarded as “livablgiplicitly
questioning if a ‘real’ city center is needed fhistlife-style or rather the display of a city cemtAs Ward
puts it: “... many Americans yearned for a romanédisotion for a vibrant traditional city. In reglithis
was a place that had never been, a scene of happgteon where people might safely gather in nurabkr
was a scene untroubled by all the competing andblireg realities of the industrial past or the piostustrial
present. Here was a carefully managed enclave Wbioh all the many problems of urban decay, crime,
social and racial tension had been banished. iera/ére cultural entertainment and sanitized fragsef
traditional urbanism — the market hall, the hanfiecaproducts and local traders of the cities befarge
scale capitalism. It was no accident that Rouse avgeeat admirer of Walt Disney and that the twaame
shared a similar vision of what an ideal Americammunity should be.” (Ward 2006, p. 277) However,
when it comes to imposing the vision and the mesnsnposing the vision the contradiction of livable
communities and tightening regulations, the congajtation of urban futures has to dissect whos®ni
and what is envisioned as livable.
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