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Key Points 

Business need to promote revitalization of 
brownfields and to develop a virtual place 
for brownfields integration in the Europe: 

•To identify; 

•To collect; 

•To advertise; 

•To share; 

•To harvest; 

•To reuse. 

 

 

  

 



The Novelity 

•The proposal to develop cross-border 

brownfields data integrator (brownfields broker); 

•Use a machine readable format, which meets 

requirements of INSPIRE directive; 

•Provision of new services for broad spectrum of 

clients (governments, citizens, property owners, 

entrepreneurship, research). 

 



The Market 

The Oxera Study estimates that the geo services sector 

has a global GVA of 84,63 billion EUR. 

 

Key user groups for Brownfield4LIFE are: 

• Investors & developers 

• Banks 

• Real estate agencies 

• Local governments (municipalities, regions) 

• Citizens 

 



Challenge for Brownfields  

IDENTIFY LOCATE OFFER 



Solution 

 The aim is to develop a broker for brownfields and abandoned urban 

spaces. The broker will provide services for automated data 

harvesting from various sources, data collection using mobile 

phones and mechanisms for data analysis and access through APIs 

and other machine to machine interfaces. 

COLLECT DATA ANALYSE 



Delivery ecosystem 
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Competition & Current Situation 

There are several 
activities (solutions), but 
they has: 

• incomplete data, 

• lack of cross-border 
coverage, 

• poor visualization, 

• no data sharing, 

• Lack of tools for online 
analysis. 

Many activities play a 
role from out-of Europe 
(e.g. from North America) 

Example of a competitor 

CzechInvest 



Offered Business Model 

Based on «a freemium business model»: 

• some services are given for free 

• more complex and on demand services) will be paid. 

Froberg 2013 



Added 
Value 

Social 
Media 

Data 
Sharing 

Service 
definition 

and 
pricing 

Coverage 

Networking: 

Platform (website), LinkedIn, 

Facebook, Blogs, webinars, 

workshops, conferences, etc. 

Data displaying and sharing 

shared via other channels 

(e.g. databases of real estate 

agencies and local 

governments). 

 

Pan-European  

coverage 

Profitable and realistic business 

via clearly defined services 



Thank You for Attention! 
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